At Destination Cape Breton, we aim to amplify the
visibility of our tourism operators through a variety of
optional paid marketing opportunities that are strategic,
fair and inclusive. These enhanced placements—
including featured listings, sponsored category headers
or feature blocks on visitcapebreton.com, consumer
newsletter spotlights, Experience Guide ads, and other
co-op opportunities—are designed to provide additional
exposure for businesses seeking to elevate their reach
with high-intent visitors actively planning their

Cape Breton Island trip.

Co-op Marketing
Opportunities
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https://www.visitcapebreton.com/

Featured Listings on visitcapebreton.com
OPPORTUNITIES

Investment: What's Included:

$500 per Iisting Enhanced Featured Listings provide tourism
operators with stronger, more strategic visibility
across the new and improved VisitCapeBreton.com.

Duration:
12 months from date of purchase Priority placement on relevant category pages

. . (e.g., Accommodations, Restaurants, Things to Do,
Availability: Attractions).

Enrol anytime throughout the year o -
A "Featured” badge to highlight your listing and

Submit your listing here build trust.

12-month duration from the activation date.

Uses your standard listing format, no additional
content required.

One Listing Per Offering Per
Category:

Each distinct visitor-facing service must have its own
separate listing to ensure proper placement and user
experience. Listings with multiple categories (e.g. a
resort with accommodations, a restaurant and a golf
course) must purchase a separate featured listing for
each desired category.

True Nerth Destinations

Pleddard Bay

FEATURED
LISTING


https://www.visitcapebreton.com/
https://www.visitcapebreton.com/
https://destinationcapebreton.com/opportunities/co-op-marketing-opportunities/

Sponsored Category Headers Sponsored Feature Blocks

Investment: What's Included: Investment: Prominent block placement within high-traffic
$2,000 per year or $750 per three Sponsored Category Headers offer premium, top- $1,500 per year or $500 per three TR PEGES (2 (R G e R o Dlel)

h of-page exposure on high-traffic category pages of h
months VisitCapeBreton.com. montns Seasonal alignment: your promotion automatically

. . updates to appear when visitors select the

Duration: Banner or “featured operator” placement above all Duration: corresponding season in the season selector (e.g.,
Flexible - available for seasonal or other listings in your chosen category (e.g., Things to Flexible - available for seasonal or fall content appears when “Fall” is chosen).

g 2 Do, Restaurants). : 2
ongoing campaigns ongoing campaigns Large hero image with bold headline and supporting

- High-intent visibility where users are activel . description.

Availability: plfnning trips v v What's Included:
Limited spots per category; book in Sponsored Feature Blocks provide a highly visual, Direct “Learn More" or “Book Now" link to your listing

editorial-style placement that highlights unique or external website.
operators, experiences or events in a compelling

way. These blocks combine striking photography;,

engaging copy and clear calls-to-action designed to

capture visitor attention and drive conversions.

advance Link directly to your listing or external website to
drive conversions.
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Food & Drink
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SPONSORED
CATEGORY
HEADER

‘ood & Drink

Cabot Trail Food Truck Rally
Fark your callerdans for Octobser 75-16, D25 (WD am-4 pam ) Food rudks SPONSORED
aste your way through Cape Breton Island, where every bite vl e Cabot Trad servang up v and views you wors forgee FEATURE
and sip is infused with local character and coastal charm. e . . , BLOCK
%\

Enl ewridl s meaioest] with 2 vimw ol Fisrwer am tiva Wiriar rom fresh-caught seafood and farm-to-table dinéng to craft beer, cider, wine and small-batch "

pirits, the Idand's culinary scene is as rich as its culture, Whether you're savouring a seaside meal

or raising a glass along the Good Cheer Trail, flavour is always on the menu
Learn More



https://www.visitcapebreton.com/

Experience Guide

Print & Digital Advertising Program

Cost:
QUARTER PAGE AD $500
HALF PAGE AD $1,000
FULL PAGE AD $2,000
Duration:

Full travel season; print and digital
editions available year-round

What's Included:

Promote your business in the official Cape Breton
Island Experience Guide, distributed to Visitor
Information Centres, hotels, airports, ferries, events
and online.

Professional ad design by our marketing agency,
included in the cost.

Placement in both print and digital editions,
ensuring maximum visibility.

High-quality, editorial look and feel aligned with
the guide’s premium aesthetic.

Multi-channel reach targeting high-intent travelers
before and during their visit.
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Paid Monthly .
Newsletter Placements I Package Offers

Cost:
“THIS MONTH'S PICK" HIGHLIGHT

$250 per inclusion Combine any Combine any
three offerings: save offerings:

AVAILABILITY _ | save 25% on the 400/0 save 40% on the

12 placements per year, boe-8gg total investment total investment

1 of each category placement per month:
- Culinary

« Accommodation

« Outdoor Adventure

- Golf (W (O wufien . .
N | A Want to Customized packages are available - contact

s tepses 2 B o AR E R IﬂVGSt aven ?eg.eweve at genevieve@visitcapebreton.com
i { savour the Island @) ISCUSS.

more?

Editor's Highlights

"THIS
MONTH'S
PICK"
HIGHLIGHT
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Get Started:
Build Your Co-op Marketing Package here
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